eBusiness Concept Descriptions 

General Electronic Business – conducting business using the various technologies that are changing and improving the method and location for transactions and information exchange. These technologies include the following technologies and interactive services.    
Business Intelligence (BI) – a practice in which data is collected, analyzed, and provided to internal users to help them make informed business decisions. Statistical analysis, data mining, and online analytical processing (OLAP) are some of the tools that enable effective BI.

Customer Relationship Management (CRM) – a collection of methodologies, software, and often Internet capabilities that enable an enterprise to better understand its customer and customer interaction through improved management of marketing campaigns, accounts, and sales, leading to improved customer satisfaction and maximized profits. 

Electronic Collaboration Technology (ECT) – the use of groupware tools online to encourage internal and external communication and cooperative work efforts concerning information, products and services.
Electronic Commerce (EC) – the process of conducting transactions for goods, services, and associated information via an intranet, extranet or the Internet, typically using catalog/search, shopping carts, and transaction technologies.  

Knowledge Management (KM) – a practice involving the collection, organization, analysis, and sharing of knowledge about internal resources – assets, products, and people. Data mining and active information presentation are typical components of a comprehensive knowledge management program.

Supply Chain Management (SCM) – a practice in which business is conducted with a complete and integrated view of materials and information from the supplier’s supplier, through the internal enterprise, to the customer’s customer. Collaboration between these entities is a key enabler of effective supply chain management.

These descriptions were compiled from industry definitions published by Gartner Group, META Group, Aberdeen Group, Techtarget.com and other eBusiness industry publications and are the official descriptions used by the DON eBusiness Operations Office.

